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The beautifully developed VOGUE JAPAN 
digital magazine is currently distributed 
free of charge and is packed with special 
contents such as original videos, photos, 
etc. We are also preparing to offer the 
magazine for subscription  at a bargain 
rate.

and VOGUE JAPAN Women of the Year 
provide our readers and users with special 
and unforgettable experiences. The latest 
event- related  information is available at any 
time via the VOGUE website. Check it out 
now!

The VOGUE website includes a wealth of contents 
ranging from fashion and beauty to lifestyle, 
celebrities and blogs. Among the popular items are the 
latest mode trends, daily news bulletins, and fashion 
snaps from around the world, Plus, the site is renewed 
constantly! 

Now 18 years old, VOGUE JAPAN magazine is 
boosting its power in order to deliver even more 
features from an even wider range of fields. 
Around the world, national editions of VOGUE are 
published in 20 countries. 

In addition to the highly popular Facebook, Twitter, 
Instagram and YouTube, VOGUE JAPAN has launched 
a Pinterest account too. The magazine currently  has 
over 596,000 Twitter followers, 310,000 Facebook fans, 
and 587,000 Instagram followers.



is the most influentialfashionmagazine. Originallylaunchedin the UnitedStates in 1892, it is currently published
in twenty countriesaroundthe world includingFrance,Italy andthe UK.

Launchedas the Japaneseedition of VOGUEin July 1999, VOGUEJAPAN is celebratingits 15th anniversaryin 2014. Featuring
beautiful visuals created in collaborationwith some of the top fashion photographers,VOGUEJAPAN is developinga
sophisticated of that covers everything from the latest fashion and beauty information to cultural themes and
social trends.

On its official website, which was establishedin 2000, VOGUEJAPAN closely studies the latest trends in a variety of fields
beginningwith world fashion and consistently dispatcheshigh- quality information. VOGUEalso hosts the largest- scale
shoppingevent NIGHTOUT,which is held in a slew of the top fashioncapitals includingTokyo,andWomenof
the Year,a year- end event that honors womenfrom various fields whoseactivities have most strongly influencedthe era in the
past year. Both of these events are enjoyingan extremely favorable response. And in addition to publishingthe magazineand
website,VOGUEJAPAN is actively developinga multiplatformstrategy that includesa digitalmagazineandreal- worldevents.

VOGUE delivers to its readers beautiful images and messages in superlative luxury that add 

VOGUE JAPAN Editor- in- Chief Mitsuko Watanabe

After spending some years as an international fashion magazine editor, she was appointed to her present 
position of Editor- in- Chief of VOGUE JAPAN in September 2008. 
2001: Fashion Features Director of VOGUE JAPAN
2005: Deputy Editor- in- Chief and Fashion Features Director of VOGUE JAPAN
2008: Acting Editor- in- Chief and Fashion Features Director of VOGUE JAPAN
Sept. 2008: Editor- in- Chief of VOGUE JAPAN
Present: Editor- in- Chief of VOGUE JAPAN, VOGUE girl and the VOGUE JAPAN Website

- in- Chief
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The first issue of US VOGUE 
was published in 1892.

In 1909, VOGUE was acquired 

Since the start of the 20th century, the history of VOGUEhas been virtually synonymouswith the history of fashion.
At the time of its launch in 1892, the magazinewas targeted at New fashionablesocial elite. In 1909 it was
acquiredby Nast, who shifted its focus squarelytoward fashionand soon launchedBritish and Frencheditions.
VOGUEalso held charity shows in support of womenand children left in financialhardshipas a consequenceof the
First WorldWar.

In the generallydark social situation that continuedthrough the Great Depressionof the 1930s and the SecondWorld
Warof the 1940s, VOGUEfeatured style icons such as MarleneDietrich and WallisSimpson. After the war, when the
momentumfor women to dress beautifully started up again, Art Director AlexanderLiebermanbeganto
employtop photographersto add a more artistic quality to the fashionphotography. By emphasizingthe
Art role, VOGUEled the industry in establishinga new style in which the Art Director and the Editor- in-
Chief producedthe magazinetogether.

Duringher time as Editor- in- Chief of AmericanVOGUE,DianaVreelandachieveda revolution in fashion. With a sharp
eye for beauty,she discovereda slew of new talent and revealedthe true characters of manytop celebrities,and by
continuouslymakingproposalsfilled with fantasy and in the face of conventionalwisdom,she secured status
as the dominantfashionmagazineof the era. In 1988, AmericanVOGUEacquiredanotherremarkableEditor- in- Chief in
the shape of Anna Wintour,who is still at work in that role. She used celebrities as cover models to expand the
readershipandfurther strengthened influencewithin the fashionworld.

Since its launch in 1999, the Japaneseedition of VOGUEhas made continuinguse of leadingdomestic and foreign
photographersto solidify its reputation as a high- quality international fashion magazine. With renowned fashion
journalist Anna Dello Russoservingas its editor at large and creative director, VOGUEJAPAN combinesworld- class
fashionstories with definitive Japaneseprecisionand powerfuland impressivecontents that are highlyevaluatedboth
in Japanandabroad.

The first issue of VOGUE 
JAPAN appeared in 1999.

History

3



PRINT

VOGUE JAPAN

COLLABORATIONS

EVENTS

- FNO

- WOMEN OF THE 
YEAR

VIDEOS

- WEB CONTENT

- EVENT REPORT

SNS

- FACEBOOK

- TWITTER

- INSTAGRAM

APPS

- Tablet

- SMARTPHONE

WEB

- PC WEBSITE

- SMARTPHONE

Magazine

Website

SNS

Collaborations

Events

Videos

Digital Magazine

72,667 copies

July September 2016

22,000,000 PV/month
2,300,000UU/month

20,000 downloads

310,000

596,000

587,000

*as of September 2015

FNO TOKYO 
No. of visitors mobilized

Approx. 291.682

A 365- Days- a- Year 360 Multimedia Brand
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VOGUE JAPAN

Circulation 72,667 copies
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VOGUE Wedding

Launched in autumn 2012

A wedding magazine published biannually in May and November
Circulation: 35,000 copies
No. of pages: approx 200
Format: A4 modified size
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Male/Female Ratio Age

35 Ṍ39

16%

40 Ṍ44

10%

Average age 35.6 years

Household Income

VOGUEJAPAN Magazine Audience Attributes 

Average annual  household  income  
(n = 958 people) From the average values from VOGUE JAPAN reader questionnaire 
surveys conducted between August 2014 and July 2015

The VOGUE JAPAN audience is
centered on women in their 30s
and 40s, with unmarried women
accounting for about 60% of the
total. The mainregionof residence
is Kanto, where approximately40%
of the audience lives, followed by
the KinkiandChuburegions.

Marital StatusRegion of Residence (Overall Audience)

Kinki

19%

Chugoku

5%

Shikoku  

3%

Kyushu/Okinawa

10%
Hokkaido  3%

Tohoku  4%

Kanto  

42%

Chubu

13%

3%

million  

12%

17%

25%
13%

14%

6%

5%

3%

2%

Married

42% Unmarried

58%

Male

18%

Female

82%

24 & 
under

18%

30 ~ 34

17%

35 ~ 39

17%

45 ~ 49

8%

25 ~ 29

16%

50 & over

13%

40 ~ 44

12%
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VOGUEJAPAN Magazine Audience Attributes 

Type of Employment Type of Business Type of Occupation
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Beautician/hairdresser

Teacher/lecturer/instructor

Production control/quality 
control/inspection/security

Research/development

Other engineer

Architecture/civil engineering

Electrical/electronic/machinery/semi
conductor engineer

IT- related engineer

Amusement- related creative

Space- related creative

Web- related creative

Media- related creative

Fashion- related creative

Serving customers/selling

Business

Secretary

Planning/publicity/advertising/
sales promotion/marketing

General affairs/personnel

General admin./sales admin.

Accounting/auditing/finance

Other/no response

Other

Travel/hotels/leisure/dining 

Education

Medicine/welfare- related

Software/info. Services

Housing/real estate

Retailing

Trading company/wholesaling

Transport/warehousing

Leisure/dining out- related

Beauty- related

Fashion- related

Advertising/publishing/
printing/broadcasting

Finance/securities/insurance

Manufacturing

Construction

Other

High school student

Technical school 
student

University/graduate 
school student

Full- time housewife

Part- time worker

Temporary staff

Contract employee

Freelancer

Self- employed

Manager/company 
executive

Civil servant

Company employee

(n = 958 people) From the average values from VOGUE JAPAN reader questionnaire 
surveys conducted between August 2014 and July 2015


